Alanna Cervenak
484-225-7282 | alanna.cervenak@gmail.com | alannacervenak.com 
Creative publishing leader, strategist, and graphic designer with 8+ years of experience guiding player-facing creative across AAA, live-service, and publishing environments. Partners with developers, creative directors, and cross-functional teams to align design, art, publishing, marketing, and business goals into cohesive player experiences. 
BUNGIE / PLAYSTATION STUDIOS CREATIVE ARTS
Senior Manager, Art & Design
Nov 2023 – June 2026
(Integrated from Bungie into PlayStation Studios Creative Arts in 2024, operating as an embedded creative team dedicated to supporting Bungie’s portfolio.)
· Partnered with Creative Directors to translate franchise goals, player insights, and business objectives into actionable creative direction across Bungie's live-service portfolio, supporting Destiny 2 and Marathon.
· Served as a strategic bridge between Creative Directors, Marketing, Production, Publishing, and Development teams, aligning stakeholders around a unified vision while balancing creative quality with business requirements. 
· Led a multidisciplinary team of 9 across Design, Motion, Brand, and Compositing, providing actionable creative feedback, direction, and coaching to maintain quality standards and align player-facing experiences with franchise goals.
· Navigated complex stakeholder environments across studio, publishing, marketing, and external partners to resolve competing priorities and maintain momentum toward shared business goals. 
· Guided teams through evolving live-service priorities, adapting creative direction to shifting player, market, and business needs while preserving franchise identity.

PRIVATE DIVISION / TAKE-TWO INTERACTIVE
Art Director
May 2019 – Nov 2023
· Built and scaled the creative organization from a team of 1 to 6 designers and video editors, establishing creative standards, processes, and workflows that supported 12 game launches and a growing publishing portfolio.
· Built and led first-party platform creative strategy across PlayStation, XBOX, Nintendo, and Steam, overseeing the creation and optimization of hundreds of storefront assets annually while ensuring 100% compliance with platform requirements.
· Built trusted partnerships with external development studios, serving as an extension of their internal art and creative teams to translate studio vision into impactful Marketing and Social campaigns
· Developed creative briefs, brand frameworks, and visual standards that guided internal teams, external agencies, and development partners across multiple global launches.
· Supported a diverse portfolio of original and licensed IP, helping teams translate franchise identity into cohesive player-facing campaigns.

ASMADI GAMES
Art Director
Nov 2013 – May 2019
· Served as lead graphic designer across marketing and product needs, owning UI design, packaging, branding, and multi-page instruction manuals for tabletop board game releases.
· Collaborated closely with designers, writers, and production partners to shape cohesive player experiences across physical and digital products.
· Managed relationships with manufacturers, agencies, event coordinators, and freelance creatives to support successful product launches and marketing initiatives.
SPEAKING ENGAGEMENTS
GDC 2026 | Beyond The Logo: Crafting Comprehensive Brand Systems for Games

EDUCATION
The New England Institute of Art | 2007 – 2010
Bachelor of Science in Graphic Design

PORTFOLIO
alannacervenak.com

